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information + graphics



are one of the most
popular and shared
forms of social content



make the information
“visible” not only to our eyes
but also to our brain.



WHY INFOGRAPHICS?

The human brain
Is able to consume
visual content

60,000

times faster
than text...

o EMGE - EXTREME WEATHER & CLIMATE CHANGE

Strongest Scientific Evidence Shows Human-Caused Climate
Change Is In

s ¢ SUEE COASTAL HEAT
BS FRCPTION oot WVES

Evidence

Content with
images get double
the views of
content without
images.



» (Captures the reader’s attention
* |Improves understanding
* |tis memorable



Graphic visualization is not only data
=22 visualization...

...Is about telling stories.



1. Fueling up
After foraging, penguins may preen at the
surface, filling their plumage with air. Then
they'll dive, make sure the coast is clear, and
start building speed for an explosive exit.

Nodes

- Downy feathers at
the base of each
shaft are made up of
microscopic filaments
that help hold a layer
of air near the body.
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2. Pouring on the power _
For a final surge of speed, air is released
from the feathers, coating an emperor's
body with a thin layer of tiny bubbles i
that reduces drag caused by friction.

Muscles attached to a
flexible membrane enable
penguins to change the
position of their feathers,
allowing air in or out.
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different types of
infographics



HUR VAR VADRET?
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HUMAN EVOLUTION timeline

A cursory glance at the imeline of physical, behavioral, and
social differences batwesn our human ance
cal evidence, th

archasological and anthropolog
and migration of the human race
sahe"::: ::'upu.s ) EE Why does it matter?
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MYA whole and locking at how evolution
has shaped us
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0 years ago. We are the sole
cies left in our “family tree”




CLIMATE CHANGE

Scientists warn that the world 's climate is changing because of rising greenhouse gas emissions that might end up warming the
planet by well over 2 degrees. Here are some glaring numbers that show the impacts of climate change in Asia and the Pacific

Asia is key

2030

the year when developing

0 percentage of Asia's share in global
0 the reggl'on" energy-related emissions
emissions thot comes from could reach about

the Peocple’s Republic of
China. The country's per capita 0
emission, however, is enly cbout 4 5 /0
of the
500/ developed without greater use of
0 world's renewable energy and
improved energy efficiency.

percentage of worldwide
energy-related carbon dioxide
emissions from developing
Asia, compared te 17% in 1990.

average.

300 million

to 410 million
estimated increase of Asian
urban dwellers ot risk of
coastal flooding by 2025.

In inland areas, the number
of at risk will rise
from million to

341 million by 2025.

DISASTER RISK MANAGEMENT
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HOW TO MAKE INFOGRAPHICS

BY ANNA VITAL

1. WHITE A BRIEF 2. GET TO THE ESSERCE

3, LHEATE MARRAIIVE 4 FIND INSKGHTS

CHOOSE

A VISUAL
AMALDEY

6. CREATE A LAYOUT T ILUSTRATE

3. MAKE IT BEAUTIFU 8 TEST O DIFFERENT DEVICES TERATE UNTIL

THE VISIBLE
BECOMES VISUAL




geographic
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) | ADULTS ©TEENS | §
HOW WE USE SOCIAL MEDIA

The Pew Research Center recently released a study about how adults use social media, which made us wonder
‘how teens and adults stack up when it comes to social media use. Teenagers today grew up in a digital world,

50 itis no surprise that they are pretty savvy when it comes to all things online and technology. Surprisingly,

though, when it comes to early adoption of newer social mediums like Pinterest and Instagram, adults seem to
have teens beat, if only slightly. Here's a breakdown of how both teens and adults use social media.

OVERALL SOCIAL MEDIA
USAGE o
r@.ﬁ@ - 81%

94,
WHO USES WHICH SOCIAL NETWORK MOST?

I ADULTS I TEENS

Teens seem to dominate the traditional social networks like Facebook and
le

Twitter, while adults use Instagram, Tumbir and Pinterest more than teens.

67,

omparison



1 choose your topic

2 do your research

3 find a story

4 look for inspiration

5 design your infographic



1 choose your topic &
2 do your research &



1 choose your topic &
2 do your research &
3 find a story



1 choose your topic &
2 do your research &
3 find a story

4 look for inspiration
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1 choose your topic &
2 do your research &
3 find a story

4 look for inspiration

5 design your infographic
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WWF

Solutions

Problem
Our Ocean's ability to buffer

climate change impacts by &F % KK
storing additional heat and o d o
carbon is weakening. e

Consequences

Temperature rise and acidification are threatening
one of the earth’s most productive and biodiverse
ecosystems: CORAL REEFS.

At current rates of temperature rise,
coral reefs will disappear by 2050, =
along with habitat for > million 4 3

species, food, jobs, coastal protection, [/ A \"_
medicine and other resources for = e
hundreds of millions of people. N

Extreme Weather
oy % Events
4y
P Ocean
L Acidification

o Sealevels

SEVERE THREATS
T0 FOOD SECURITY,
LIVELIHOODS

AND WELLBEING and funds

Sources: Hoegh-Guldberg, O. et al. 2015. Reviving the Ocean Economy: the case for action - 2015. WWF International, Gland, Switzerland., Geneva, 60 pp.
Reuchlin-Hugenholtz, E., McKenzie, E. 2015. Marine protected areas: Smart investments in ocean health. WWF, Gland, Switzerland.

Explicitly including marine and coastal
climate solutions for mitigation and
adaptation in climate finance mechanisms

Climate CoP21: Ocean Health«Climate Change

Minimize climate change
impacts and risks by
reducing C0, emissions
to limit temperature rise
to<1.5°C

< 1.5°C Temperature Rise

Restoring coastal and marine
e £COSystems to store (0, and
; create safe coastlines

Maximize marine and coastal ecosystem
based management for mitigation and
adaptation to maximize marine biodiversity,

productivity, resilience, food security and i
I I ‘-ﬂ_-:ﬁ_
%ﬂ including wetlands, @
mangroves, marshes,

carbon sequestration, hy:
coral reefs and

sea grass

-£Et

The net benefits

are projected to

be at least triple
the costs

Reducing human pressures, including
transforming of destructive fishing practices into
sustainable fisheries and recovering the
US$50 hillion per year lost due to inefficiencies
and illegal, unregulated and unreported fishing

Implementing effective networks of marine
protected areas to cover 30% of the ocean;
Marine Protected Areas (MPAs) are effective
tools to create resilient marine ecosystems that
can hounce hack from climate change impacts
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HUMAN EVOLUTION CLIMATE CHANGE
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JUST DO IT.
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SCHOOLS

Network of Schools for Earth System Modelling & Climate Change

Sources:

« ‘“Infographics — how to select information and create an infographic to
communicate science”, Aitor Eguinoa, presentation given at SCORE’17,
5-10 Nov, Aveiro, Portugal http://autumnschool.web.ua.pt/

“The Power of Infographics - The Business of Visualization”, Mark
Smiciklas, Digital Strategist, IntersectionConsulting.com,
https://www.slideshare.net/msmiciklas/the-power-of-infographics

« ‘“Infographics: the good and the bad”, DiditMarketing,
https://www.slideshare.net/DiditMarketing/infographics1-47291158

Helena Martins
Science Communicator
Dec 2017
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